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Ganpat University (GNU) is a hi‐tech educa�on campus with ultra modern 
infrastructure facili�es, located on 300 acres of lush green campus on Mehsana ‐ 
Gandhinagar Highway, Gujarat, India. The University provides technical and 
professional educa�on in the areas of Management, Engineering, Pharmacy, 
Computer Science, Biosciences, Social Work and Educa�on, offering Diploma, 
Gradua�on, Post Gradua�on, M.Phil. and Ph.D. Programs.

SALIENT FEATURES OF THE UNIVERSITY   

• Created as a private university through Gujarat State Act. No. 19 of 2005. 
• The University is approved under sec�on 2(f) of UGC Act. 
• The university is Member of Associa�on of Indian Universi�es (AIU). 
• Most diversified PG Programs in Management discipline in Gujarat. 
• Pharmacy and Engineering colleges have been accredited by AICTE, New 

Delhi. 
• The Campus houses the best Polytechnic college of Gujarat. 
• Only University in Gujarat offering course in Marine Engineering approved by 

DGS. 
• Academic Collabora�on with Victoria University, Australia for Academic 

Excellence. 
• Recipient of Indira Priyadarshini Vriksha Mitra Award by Ministry of 

Environment and Forests, Government of India in 2004. 

ABOUT  FACULTY  OF  MANAGEMENT  STUDIES  (FMS) 

Under FMS, there are three Ins�tutes viz. V. M. Patel Ins�tute of Management, 
Centre for Management Studies & V. M. Patel College of Management Studies. 
FMS offers BBA,  5 year Dual Degree BBA + MBA Programs, MCM, M.Phil and 
Ph.D. programs in Management. We offer our students choice of specializa�on in 
Marke�ng, Finance, Human Resource Management, Agribusiness, Financial 
Services, Pharmaceu�cals, Retail Management and Interna�onal Business. FMS 
believes in balanced approach for theore�cal and prac�cal learning and to achieve 
this, it organizes seminars, symposiums, case wri�ng workshops and student 
compe��ons on regular basis at na�onal and interna�onal levels. FMS also 
publishes GFJMR, which is a Bi‐annual referred journal in Management.

ABOUT  VICTORIA  UNIVERSITY

Victoria University (VU) is a mul�‐sector ins�tu�on (higher educa�on and TAFE) 
with excellence in teaching, training, research and scholarship. VU offers short 
courses, as well as qualifica�ons in voca�onal educa�on (TAFE) and higher 
educa�on. VU's learning pathways enable students to move from a cer�ficate 
course through to an advanced diploma, degree, or post graduate qualifica�on by 
course work or research. 

VU has more than 50,000 students enrolled at its local campuses and interna�onal 

sites. The university operates primarily at campuses in the western suburbs of 

Melbourne (Australia), Melbourne city center and loca�ons provided by its 

partners in Asia and Europe. As the primary university in Melbourne's western 

region, VU is proud to deliver courses, research and engagement ac�vi�es that are 

locally relevant and globally significant.

About University 



The 70's has o�en been viewed as the decade of quality improvement, during which companies began 

to invest heavily in quality improvements, and Total Quality Management became a buzzword.  In the 

80's the compe��ve landscape shi�ed to lean manufacturing, focusing on concepts such as just‐in‐

�me, flexible manufacturing, and zero inventory, in order to achieve manufacturing excellence. In the 

90's, market globaliza�on, shortening product life cycles, and the disintegra�on of many industries 

created the race to improve the supply chain. What will be the next compe��ve ba�leground in the 

21�� century? Will it be value crea�on?

Value crea�on is the primary aim of any business en�ty in 21�� century. What do we mean by value 

crea�on? The most successful organiza�ons understand that the purpose of any business is to create 

value for customers, employees, and investors, and that the interests of these three groups are 

inextricably linked. For the customer, it entails making products and providing services that customers 

find consistently useful. In today's economy, such value crea�on is based typically on product and 

process innova�on and on understanding unique customer needs with ever‐increasing speed and 

precision. But companies can innovate and deliver outstanding service only if they tap the 

commitment, energy, and imagina�on of their employees. Value must therefore be created for those 

employees in order to mo�vate and enable them. Value for employees includes being treated 

respec�ully and being involved in decision‐making. Employees also value meaningful work; excellent 

compensa�on opportuni�es; and con�nued training and development. Crea�ng value for investors 

means delivering consistently high returns on their capital. This generally requires both strong 

revenue growth and a�rac�ve profit margins. These, in turn, can be achieved only if a company 

delivers sustained value for customers. Therefore, sustainable value cannot be created for one group 

unless it is created for all of them. Crea�ng value for customers helps sell products and services, while 

crea�ng value for shareholders, in the form of increases in stock price, ensures the future availability 

of investment capital for fund genera�on. From a financial perspec�ve, value is said to be created 

when a business earns revenue (or a return on capital) that exceeds expenses (or the cost of capital). 

Understanding what creates value will help managers focus capital and talent on the most profitable 

opportuni�es for growth. Managers must pay close a�en�on to value crea�on because it is the source 

of the company's poten�al profits.

GCeMP2K13 on “Value Crea�on for Sustainable Growth in 21�� Century” invites empirical, conceptual 

papers and case studies from academician, professionals, scholars and students related to the theme 

and sub‐themes of the conference. Authors are welcome to submit from a range of topics, 

perspec�ves, and disciplines.

About Conference



 Marke�ng Philosophy

 Emerging Trends in Marke�ng

 Brand Management 

 Rela�onship Marke�ng 

 Service Marke�ng 

 Consumer behavior

 Industrial Marke�ng 

 Retail Marke�ng 

 Interna�onal Marke�ng 

 Internet Marke�ng

 Rural Marke�ng 

 Marke�ng for SME 

 Societal Marke�ng 

 Des�na�on Marke�ng 

Themes & Sub Themes

Marketing
 Value crea�on in Banking, Insurance and Financial 

Ins�tu�on 

 Financial Flexibility and Risk Management

 Innova�ve Entrepreneurial Prac�ces

 Micro‐Finance and Business Economic 
Development

 Opportuni�es for Economic Development

 Trends in Capital, Money and Deriva�ve Markets

 Por�olio Management

 Corporate Financial Prac�ces 

 Global Finance and Accoun�ng Prac�ces 

 Wealth Management and Financial Planning 

Finance

 Thinking and Ac�ng Strategically 

 Governance and Effec�ve Leadership in Strategy 

 Strategies for Interna�onaliza�on

 Mergers and Acquisi�ons 

 Global Compe��on and Global Strategy 

 Strategic Management in the Public Sector 

 The Evolu�on of Co‐Opera�ve Strategy 

 Strategic Alliances; Joint Ventures 

 New Perspec�ves on Strategy and Structure 

 Managing Intellectual Capital 

 Reflec�ons on the Strategy Process 

 Enhancing Strategic Thinking 

 The Economics of Strategy 

 The Future of Strategic Management 

 Market Strategies 

Strategic Management  New Theore�cal Perspec�ves on HRM

 The Changing Role of HRM

 Managing Organiza�onal Performance 

 Mo�va�on, Recogni�on & Reward 

 Hiring & Firing, Recruitment

 HRIS and Business Organiza�ons 

 Knowledge Management and Learning 

 Strategic HRM

 PQ, IQ, EQ and SQ

 Organiza�onal value 

 Cultural Diversity and Human Capital 

Human Resource Management

 Innova�ve Technology in Management

 Enterprise Resource Planning 

 E‐Solu�ons for Global Business Organiza�ons 

 Internet Technology, e‐Business, e‐Commerce and 
Cyber Laws

 Hacking, Risk and Security Issues

 ICT for Rural Development 

 e‐Business Strategies 

 Public‐Private Partnerships for e‐Government 
Innova�on 

 Customer Rela�onship Management in e‐Business 

 Strategic Informa�on System and Business Intelligence 

 Business Process Reengineering

Information Technology

 Intrapreneurship and Corporate Innova�on

 Training and educa�on for Entrepreneurship

 Women and Entrepreneurship

 The Entrepreneurial Personality 

 Entrepreneurship Growth and Performance 

 Compe��veness and Small Businesses

Entrepreneurship Theory 

 Value Crea�on in Produc�on and Opera�on 
Management

 Product Planning Process Selec�on and Capacity 
Planning

 Facility Loca�on, Design and Layout 

 Design of Works System and Work Measurement

 Aggregate Planning and Master Scheduling

 Material Requirement and Inventory Management

 Project Management; Quality Assurance

 Contemporary Issues in Opera�ons Management 

Operations Management

Note: The sub‐topics list is not exhaus�ve. Papers may address one or more of the listed sub‐topics, although authors should not feel 
limited by them. Unlisted but related sub‐topics are also acceptable.



We invite academicians, prac�cing professionals, and researchers to par�cipate by sharing their 
thoughts on the themes.   

• Only original, unpublished work is sought. Any proposal submi�ed to present iden�cal or 
substan�ally similar work already published, under review for another conference or publica�on 
will not be considered. 

• In the covering le�er accompanying the manuscript, the contributors should cer�fy that 
manuscript has neither been published anywhere nor is being considered presently anywhere for 
publica�on.  

• Abstract (not exceeding 200 words) should reach us latest by November 30, 2012 in Microso� 
Word Format only. 

• Submission should include a separate �tle page, which clearly indicates the name(s) of the 
author(s), affilia�on(s), complete mailing address(es), telephone/fax numbers and e‐mail 
address(es), �tle of the paper and up to four key words that describe the paper. 

• The text of the full paper and abstract must include the �tle, but should not include the name(s) of 
the author(s) as papers will be blind reviewed. 

• For prepara�on of the manuscript, the author(s) are requested to follow APA Cita�on Style. Please 
check the URL:h�p://www.library.cornell.edu/newhelp/res‐strategy /ci�ng/apa.html. 

• Acceptance of the paper would be no�fied before December 10, 2012 of the receipt of the same. 
The complete paper should reach us latest by January 10, 2013 in Microso� Word Format only. 

• Few selected papers would be considered for publica�on in the form of a book to be published on 
the occasion and/or in the Ins�tute Journal. 

• At least one of the authors, in the case of co‐authored papers must pre‐register for the 
conference. 

• One author can present a maximum of two papers.

• Kindly send your abstract and full paper at gcemp2k13@ganpatuniversity.ac.in 

Review Criteria

• The abstract must include a clear indica�on of the objec�ve, methodology, major results, 
implica�ons, and key references. All abstracts will be subject to blind review and only those 
abstracts approved by the reviewers will be selected. 

• The criteria for evalua�on by the reviewers are as follows: 

• Relevance:  Does the subject of the paper appeal to the interests of the conference a�endees? 

• Methodology: Does the paper use sound and appropriate method (s)? 

• Originality: Does the paper add new findings, insights, or knowledge to the body of literature? 

• Research: Does the paper compare and weigh the material against the work of others? 

• Conclusions: Are the conclusions sounds and jus�fied as per the problem discussion? 

• Policy/ Managerial Implica�ons: Are the policy implica�ons relevant and useful for the problem 
demonstrated?

• References: Are the references relevant and adequate (for full paper only)? 

Paper Submission Guidelines 



This conference is aimed at educators, researchers and prac��oners in the areas of value crea�on in 

management.

The conference will have a balance of lectures and presenta�ons from the academic as well as the 

prac��oners' perspec�ves and will have renowned speakers. 

It is aimed at crea�ng a pla�orm for a healthy exchange, debate and development of ideas and 

emerging issues in the areas of value crea�on in management. 

It also provide an opportunity to present your research work at interna�onal level and chance to 

publish you research paper in a book and/or referred journal. 

It seeks to bring academic and prac��oners closer for the further development of the subject areas. 

Registra�on Details

All par�cipants a�ending the conference are required to register for the same. For registra�on, please 

fill in the registra�on form and send it to V.M. Patel Ins�tute of Management, Ganpat University,  

Kherva‐Mehsana, North Gujarat, India along with a demand dra� of applicable fee in favour of 

“V. M. Patel Ins�tute of Management” Payable at Mehsana. (Registra�on form along with 

conference brochure can also be downloaded from Ins�tute websites: www.vmpim.ac.in and 

www.cms.gnu.ac.in).

Why to Attend? 

Academician ‐ INR 1500

Corporate representa�ve ‐ INR 2000

Alumni ‐ INR 1000

Interna�onal Delegate ‐ US$100

Student ‐ INR 500

Research Scholar ‐ INR 1000

Spouse of delegate ‐ INR 1000

Recogni�ons & Awards

Best Three Empirical Research Papers will be awarded a cash price of Rs. 7000 each.

Best Three Conceptual Research Papers will be awarded a cash price of Rs. 7000 each. 

Best Ph.D. Thesis will be awarded a cash price of Rs. 7000.

Important Dates

Last date for submission of abstract: November 30, 2012

No�fica�on of Acceptance of Abstract: December 10, 2012

Last Date for Submission of Full Paper: January 10, 2013

Last Date for Registra�on : January 21, 2013

Kindly send your abstract / full paper at gcemp2k13@ganpatuniversity.ac.in



Glimpses of the Past Conference

Releasing of Samsipti: Conference Proceedings Inaugural Session : Audience view

Keynote Speech: Prof. Colin Clark, 
Victoria University, Australia

Paper Presentation 

Best Ph.D. Thesis Award
To be eligible for admission to the Contest, the Ph.D. degree in management must have been awarded 

between January 2006 and December 2011.

So� copies of the Abstract/Summary of the Ph.D. thesis duly typed in double space must be submi�ed 

in the format of 12 point text – Times Roman in MS Word by the par�cipants.

The Abstract/Summary should contain topic of the thesis, ra�onale, objec�ves, method (study, 

design, sample and tools), salient findings and implica�ons of the study.

The Abstract/Summary of the Ph.D. thesis must be accompanied by proof of the award of the degree.

The Par�cipants will be required to make presenta�on of their thesis before the Panel of experts. 

The last date for receipts of the entries is December 10, 2012.

Workshop on International Research & Publication by
Prof. David Lemond of Victoria University, Australia

Valedictory address by Dr. Paritosh Banik, 
Hon. Vice Chancellor of PDPU
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